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Adam Klein Comments on Potential Anheuser-Miller Merger 
and Its Effect on Sports Advertising
September 24, 2015

Adam Klein, head of the nationwide Sports and Sports Facilities practice, is quoted in this Law360 
article on the effects that a potential Anheuser-Miller merger could have on the sports advertising 
industry. The possible deal has sparked antitrust concerns and could result in one less significant 
sponsor competing for the beer category in sports sponsorships. Adam notes that advertisers "are 
looking for eyeballs and pockets, and what they like with sports is that you tend to have a bunch of 
eyeballs and pockets, and you tend to have a demographic of people who mesh well with certain 
products." ("Anheuser-Miller Tie-Up Won't Brew Trouble For Sports Ad Biz," September 23, 2015)
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